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What ------- Product, Service

Who -------- Segmentation , Targeting
Where ----- Place , Channel of Distribution
When ------ Timing , Seasonal , Lifecycle
Why -------- Positioning , Differentiation

Who else (Whom) --- Influencer , Family, Friends

How -------- Consumer’ Decision Making,
Buying Decision Process
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Esteem Needs

Social Needs Abraham Maslow

Safety and Security Needs

Physiological Needs
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