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Public Relations 

Communication



All stories are part of some 
coordinated rollout, all 
stories are everywhere

- Graydon Carter
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Learning Outcome
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identify the importance of communication in public relations practice correctly.

differentiate concept between advertising and public relations systematically.

using expression to create conversation in PR simulation correctly.

After studying this unit you will be able to…



Goal of communication

Concepts of 

communication

5
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“

”

Communication is a process of 

exchange information, imparting, 

ideas and making oneself 

understood by others.
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Communication settings
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Intrapersonal 

communication

Interpersonal 

communication

Small-group 

communication

Organizational 

communication

intercultural communication

public communication

Mass communication 



“

”

Effective communication demands 

clear, consistent style. Everyone in 

public relations – whether in-house

or a consultancy practitioner –

should put style at the top of their 

priority list. 
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Cited: Effective Writing for Public Relations by John Foster (2008)
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consultancy

practitioner

in-house

consistent

priority

hallmark

Cited: Effective Writing for Public Relations by John Foster (2008)



Goal of Communication

To persuade

To inform
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Goal of Communication

To build mutual understanding

To motivate
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Reciever’s Bias
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Stereotype

Symbol

Semiotic

Feedback



GOOD STYLE IS GOOD MANNERS
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An instantly recognizable style helps to get your message across.

Good style means clear, plain, lively, concise language.

Make good, consistent style your priority.

Follow style trends. Don’t be old-fashioned.

Cited: Effective Writing for Public Relations by John Foster (2008)



GOOD STYLE IS GOOD MANNERS
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Good style, good manners mean good work – and good PR.

Never let language get in the way of the message.

Build a library of style guides accessible to all.

Distinguish between being pedantic and correct

Cited: Effective Writing for Public Relations by John Foster (2008)



Goal of communication

Advertising &PR
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Advertising and PR
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https://www.marshallpr.com/advertising-vs-public-relations-difference/?fbclid=IwAR3pKIroMVTz-
ClrSQNCjvNsiU420oQVV7g9gKhxtDXg8aM4JuzJu0_jB_s

cited

Advertising vs. Public Relations—What is the Difference?



Public Relations vs. Advertising
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Advertising is 
primarily directed 
to potential buyers 
of goods and 
services

Advertising is readily 
identified as a specialized 
communication function; 
public relations is broader 
in scope, dealing with the 
policies and performance 
of the entire organization.



establishes credibility and 
tells the brand story more 
comprehensively

build a cohesive 
presence for a brand

Lean on a network 
of people you trust

Public Relations vs. Advertising
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Maintain a pace of 
controlled growth



Public Relations vs. Advertising

19



20



21

Break section



Goal of communication

Presentation
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Cited:  English for Business Communication by Simon Sweeney
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Cited:
https://www.freepik.com/vectors/marketing'>Marketing vector created by pikisuperstar -
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Cited:  English for Business Communication by Simon Sweeney
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Cited:  English for Business Communication by Simon Sweeney



Goal of communication
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Unit 

Summary
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Cited:
https://www.freepik.com/vectors/marketing'>Marketing vector created by pikisuperstar -

PR

& 

The world around
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Cited:
https://www.freepik.com/vectors/marketing'>Marketing vector created by pikisuperstar -

PR

& 

The world around



Goal of communication
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Exercise



Mobile project

Show and explain your web, 

app or software projects using 

these gadget templates.
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Exercise
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Exercise
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recently

broadcast

You’re very kind

Media outlets

Media attention



Exercise
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www.npru.ac.th/gallery.php

www.npru.ac.th/logo
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Thank you

Any questions?

nareema@webmail.npru.ac.th


