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Learning Outcome
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identify the diversity of audiences around the world.

explain about public relations campaigns directed to specific audiences

use media tool and presentation technique to promote organization 
appropriately.

After studying this unit you will be able to…
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How does a public relations professional 
counsel his management to communicate 
the coveted commodity of “trust?

Communicating “Trust”

Cited: Practice of Public relations



1 2 3 4 5

Willingness to 

express 

dissent

Visibility and proximity of 
upper management

Priority of internal to 

external communication

Attention to clarity  

Friendly tone

Sense of humor

Cited: Practice of Public relations
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Targeting multicultural audiences with 
dedicated campaigns around cultural 
expression multiplies the entry points and 
opportunities for brands to establish 
meaningful connections that ultimately 
lead to sales.

Armando Azarloza, president of the Axis Agency in PRWeek.
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Consumer Public Relations
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Scan me 1 2 3

audiences diversity monolithic 
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Consumer Public Relations
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Scan me 1 2 3

build relationships potential consumers new influencers
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Cited: Career Paths: Public relations

Business has come a long way since  railroad magnate 

William Henry Vanderbilt told a reporter in 1883, “The 

public be damned.” Today, organizations large and small 

realize they have an obligation to their communities and 

that to earn trust and support, they must practice positive 

community relations
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The characteristics of a successful PR 

professional
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Flexibility

Collecting information

Cited: Practice of Public relations

Meticulous learning

Honesty

Building relationships

Attention to detail

Seeing a big picture

knowledge



Welcome speech
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If you’ve ever attended a CORPORATE 

EVENT, then you know the welcome speech 

gets all of the attention. The welcome 

speech is what allures the attendees to 

either listen and take interest… or not want 

to participate at all. Given that, welcome 

speeches are really important and should 

be long enough to address everyone 

properly but short enough to not bore 

everyone in the room.



INTRODUCTION
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Good Morning/Afternoon/Evening,

Thank you to each and every one of you for 

being here with us today. We are very 

pleased to be able to welcome those of you 

that have been with us for a long time now 

as well as those who are new to the 

(group/community/association etc.)

https://theinnatnhp.com/sample-welcome-speech-corporate-event/



INTRODUCTION16

Good morning [Insert name of Locale]! 

Welcome to the [Insert

name of Event] I’m the [insert FIRST® Tech 

Challenge title here]

and my name is ______________. 

https://www.firstinspires.org/sites/default/files/uploads/resource_library/ftc/opening-ceremony-script.pdf

Affiliate Partner

or Event

Director

Good morning honorable guests, ABC delegates! 
Welcome to the NBC annual conference I’m the MC 
for today, and my name is Natty. 



Consumer Public Relations

Writing News release
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Sample 
news 

release
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Sample 
press 

release
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Unit Summary
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And even more numbers

Recruit leaders

Periodically review and evaluate

Identify campaign plans and objectives

Organize fact-finding

Successful 

fundraising 

campaign 
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Thank you

Any questions?

nareema@webmail.npru.ac.th


