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Y a v I 1 ~© o a v 1 a al
Ed AANTESANLRAUAT A1AAIT AUAY EFNUITNEHIFUAT LLASAILATH LN

nisuanAuANA Ll fsRLElnA

Y Al
ANBUSAUNANINNA

> fiszaunisallunisyinaunugsnaguaiedy
> fusz@ansmwlunisusms

>3 mwmmeﬂumm’%megnﬁ'mzifm AS1124935
> AAMNAINITONINNISIEY Fanals




RULAARANIANA (6iD)

4. pam (Market)

1 Y
=\ ¥ = 1

1 Ny ; a %4 a 1 v
NANYARATITRAUAIUSTEAIATIAsTRAUAIYRIESNA kiialaiily 2
ANHUE AD

4.1 pRIAEL5LNA

4.2 AN ABRARIUNTTH



RULIANANIANA (6iD)

. 4181904 (Public)

A |

NyILNEUa4 (stakeholder) HdaulARIULELAINNITNATULASANLUUIY
URIGTNA

b U
> &01111N15U (Financial Publics)
> Ranaagu (Media Publics)
> NUEUSFLIA (Government Publics)
> naugaauluiasiiu (Local Publics)



AWAIARDNNNNA (Macro Environment)
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4. \nAlulag (Technological Environment)




AWIARBNNUNA (Macro Environment) (a)
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6. AIANLAZIIUGITTN (Cultural Environment)
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