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1. 4AVBINTIAANA
Marketing 1.0 L1%4L3898%A1 (Product Centric)
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Marketing 2.0 L1i41389§n¢" (Customer Centric)

- “Customer is King”

- Segmentation , Targeting, Positioning
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Marketing 3.0 ﬁwgwﬁlﬂug{uﬁ'ﬂma (Human Centric)

- CRM

- CSR
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Marketing 4.0 mm‘%a@‘“\uﬁu”l,ﬂgﬁaa%ma (Traditional to Digital)

- Omnichannel
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Marketing 5.0 Lﬂﬂiuiaﬁﬁ’mgumawgﬂﬂma (Technology for Humanity)
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Facebook Instagram

LinkedIn
Pinterest

Twitter

Snhapchat Google+
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Infographics
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