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Marketing mix anvAu
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Price
Distribution
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ANSLANMAUIUD

1. eausuaviivnain (undifferentiated marketing)
> Tdgiudseaun1TaaIataLA N L& UAIAINUADINITNIARA

> GUNUAILWITHEANNN |

> anmanlasun1snausuaInNUEaINIg lHLANT

e uuivalIunana (market segmentation)

2. uivN/UaaLFUAY Slafinauaiazlsuiie?

(differentiated marketing)
>lddnnlssaunsaatauaiuyaniu e Auuanantihuiung (market targeting)
AN AINITUILARTHIULLINAA > aui&anatingls?

> AUNUFILNIIZARGDINAA LLNINUA = :

> anA1ag e uNITRa U UIAINAINY : ,, —
GRIASLEUTNA o AUUAANUUUININAU (product

positioning)
> WwAMnuaatg'ls?
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1. itnaugin1sulvaIuaaIaNUITAA

pnainddising  tnagidszannseadiag AU NANINE LNUANNOANSFU
(geographic) (demographic) (psychographic) d1sne (behavior)
- Ada/n3 - ohoang K - Fumgdonu - Tam&nsdia
- AWAUAINUT - 1)3N3ATAUATD - wUUNSETITIALAY - ANSULRIIUN
UARNNANH UL Nallse e
- andalzATaLaNdl - 1w - danusuaIn 1Y
- §Anlanne - e'le - dmansla
- ANSANEN - ANUANA
- A&UN - NAUARGIANIO AU
- AUNAATAUAT)

https://www.hiso.or.th/hiso/picture/reportHealth/ThaiHealth2016/thai
2016 3.pdf

https://hilight.kapook.com/view/83492



https://www.hiso.or.th/hiso/picture/reportHealth/ThaiHealth2016/thai2016_3.pdf
https://hilight.kapook.com/view/83492
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2 - n1s l,ﬁ a n m a1 m lﬂ"uu" ﬂ (ma rket ta rg et) Nakhon Pathom Rajabhat University

1. LanaannsIu

aaa A mauaumﬁaﬂ> marketing mix A

2. AN ANALRINWIZIIU

aa1a A

naq B mauaumﬁ’aa> Marketing mix B

naa C




3. tAanaa1nuaadIU

A UTUDINE >
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segment A Marketing mix A
segment B ADUTUBNAIEY > Marketing mix B
segment C A UFUANNE > Marketing mix C
4. \3an Niche market M - :
SIS > rketing mix anuAN
ARIALANTRNATAN UL PAUFUDINIE > i Euing) [k TR
Aol HRINITANAINRULEN
3. Onte -to 't_°“e marketing D UFUDIEE Marketing mix a1u@A3Y
(customization) HaINITUDILAALAN
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3. NMsAuuasnuINdnnauy (product positioning)

= ANMUAAAAIANATNTNANIAONA U ADIGTIAALID * §3fiaciavnsIadal
w3amnaudua v INQYAAT

A6 N1TANUUAGILRUINIA AN

> MruaaNAUSNITRIalseIanduasNInAauId
> AUMUAANTEAUTUUINER Tl

> AURUAMINANIZTANTUUITU

LN ARIIANULAAGITUAUNIO AL
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Segmentation

* nsutipanapnnuanniatand (Geographic Segmentation)
* nine NP, NALUNE , NARzIuaanIRe 15

= = = dlal %4 d”
® YUNATBNLNDY  LHENMAN WasnHlszaing 1 Auauaull
* AonNmuUY T, TuUm, FANRIndR |, lawazlgn

® ANIWNNAINIA  LUATAUTY , LUANLND
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Segmentation

® NIFULNAAIARINNANUTETNTANEHS (Demographic Segmentation)
® Al 10-20 1, 20-40 1, 40-60 T

® JUNAATALIATY 1-2 AU 3-5 AL

® LNA T8, NEU

® ADTUNN lam | Wpaau

® QTN wngana , udtinu , wilneaw, 4137103
= o o =

® NN9FNT seaudaeN | Usgynyasis,In | 1an

® AU WG, AAR , AAAH
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Segmentation

a o/

® NFULNAANARTNVNANARNTIA Y (Psychographic Segmentation)

* ADN1TAIINTI 6 LuLsinn | wuuddelnd, wuuAatiy

® YAANNIN TAUNAIAN , TBLINDIUNA




Segmentation

° m?LL‘Liqmmmmuwﬁ/ﬂwqam‘?u (Behavioral Segmentation)

* Tanalunisae NG I RES PRSI i
AL ERALTS ] AN , LRNIUNN , NNNTgA
® 4M9N7 LT VAU, AAIATIARALAT , IhauazAis

* VAUAR Wudngmeunn | ladiiudag
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Targeting

e Slalduis Marketing Segmentation u&ouiu DULNATNO RN AT
* Market 1 = ngawmne
* Market 2 = svsdsnin
* Market 3 = snstszina

v

* FuATINYe 1 ailm
* Product 1 = if1aunns

a dczll A v aAaa v a = % v Qi =£I dl 1
* ANNFAYN NIUNUIENN Aubraliaaen wisasniaiiulinaaialanananil InanatusnuLsnaInaINLe
nEnAlaTu 3 o

® 131HBUABNIBNITUAZNALNTNINNITARIA LRNIZAAIALL °]

* LANANAAIAFNIY NAYNETIANeIUA%E
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LSABNNUILLNIAUIN NARTANTILNIN

Market 1

Product 1




Positioning

® N19IIALLNALUY
® N19IALLNALUY
® N19IALLNALY
® N19IALLNALUY
® N19IALLNALUY
® N19IALLNALY
® N19IIALLNALUY

® N197919AN AU

® N197919AN AU

11N
1adlgnn9919
1adlgnn9919
11N
1adlgnn9919
11NN
11N
1adlgnn9919

Tdldn19914

AUATLLTUIN IUR9ETTNALAN
d” v Y o A < =\
AD LU MINAa LD N NNT U
TUsmuluguangen
ws lugiideiunfiie

o Al 095 v o Al
PIAUWTUING [T 1 UNLIAD
ARFLADTUUT UL LA DB LAB
UA1Z[ALWAZNI
auiAn luluddas ludan

P < v +
{efanin lungzilaniang

UNNMNFYIIVAYUATUFY
Nakhon Pathom Rajabhat University




UNNMNFYIIVAYUATUFY
Nakhon Pathom Rajabhat University

Positioning

® N9 NANNUNAUAT 1198 Positioning HnaneRs wid1nitasn1sndinladnangauay
1mmaw@m Aa N191IuA liiunnaesyana 1ise Auauinisdnfesnislidui
L‘].E‘EI‘].IL@EJ@% A3dn ALY ‘Em‘m%mmm@ﬂ Anmuzatingls

* Positioning A8 N3 mun f@uAt luauawnig lidyaanantuzetnls A
falaiennaglfiausmuduedndls wieuiy ATUALINNAUAWINIGIN BN LWL
wineuuu i asnliigniduasinglsluauinn asngtuaamiaulas
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THE END




