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» (product quality)

¢ ANUAUzNIVAMYNIWUDVIUAM
(physical characteristics of
goods)

¢ MSDDNUUUNAOANTUN
(product design)

e ADIUHAINHAN8UDVNWAOATUN
(diversity of product)

¢ 1S duM (Brand)

* USSYANTUN (packaging)




e ANSIKUSANS (servicing)

e AISSuUS:AU (warranty)
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(product safty)

» A WLJuLNasYU (standard)

« ADWILUNAUTIQ (compatibility)

* ATUAUDVWAOANTUN (product
value)
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